INFLUENCING YOUR VOTE

Registration is the process of signing up to vote.
Election Day is the Tuesday after the first Monday in November. 

Before an election you will see and hear many things to try and influence your vote:

· Television ads or commercials (usually negative and not a great source of information)
· Posters and bumper stickers
· Fliers and mailings
· Personal appearances
· The Internet (newest and fastest method)
Direct Mail

· A way of sending messages to large groups of people through the mail.

Media

· Includes television, radio, newspapers, magazines, and the Internet.
Interest Groups

· Large groups or businesses that want to get a certain politician elected that agrees with their views.

· Donate large amounts of money to candidates.

· Can have a lot of influence on elections.

Propaganda

· A message that is meant to influence people’s ideas, opinions, or actions in a certain way.
· Can include lies and usually tells only one side of a story.
· Very important to be aware of these techniques when gathering information to vote (can’t believe everything you hear).
· Propaganda Techniques:

· Glittering Generalities - Using words or phrases that sound appealing and that everyone agrees with
· Card Stacking - Using only certain facts that support your argument

· Plain Folks - Telling voters that you are just like an ordinary citizens
· Name Calling - Attaching negative labels to your opponent
Bias

· Favoring one point of view
Opinion Polls
· Influences voters because many voters might vote for someone just because he or she is leading in these polls or they may not bother to vote at all.
Incumbent

· Someone who already holds the office for which he or she is running (for example: Barack Obama, Chris Christie)
Campaign Manager  

· Helps plan the broad outlines of the campaign: where to go, what issues to discuss, and the image of the candidate to put forth.
Campaign Press Secretary

· Makes certain that the media show the candidate in the best way.
